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ABSTRACT
This study aims to determine the influence is between fear of missing out (FoMO)
and addiction to social media in early teens. This study involved one dependent
variable, social media addiction, and one independent variable that influenced it,
fear of missing out (FoMO). There were 152 participants in this study. The
participants of this study were adolescents aged 12-15 years who have social media
such as Instagram, Facebook, and Twitter. The research method used the Likert
scale and data analysis using the product-moment correlation, the result was r =
0.593. The higher the fear of missing out, the higher the addiction to social media,
and vice versa. The contribution between fear of missing out (FoMO) and addiction
to social media in early adolescents was 0.351 or 35.1% explained by the fear of
missing out (FoMO) variable, while the remaining 64.9% was explained by other
variables.
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INTRODUCTION
According to research by social media management platform Hoot Suite

and social marketing agency, We Are Social titled "Global Digital Reports 2020",

almost 64 percent of Indonesians are connected to the internet. The research

released at the end of January 2020 stated that the number of internet users in

Indonesia has reached 175.4 million people, while the total population of Indonesia

is around 272.1 million. Compared to 2019, the number of internet users in

Indonesia increased by about 17 percent, or 25 million users (Kemp, 2020).

The world is currently facing the COVID-19 pandemic. Severe acute

respiratory syndrome corona virus 2 (SARS-CoV-2) infection, which clinically

manifests primarily in this respiratory system (COVID-19), has a high enough rate

of transmission in various parts of the world that WHO finally establishes pandemic

status for this infectious disease. This has even encouraged some countries to

implement lock down policies to prevent the spread of this virus widely

and massively (Ministry of Health of the Republic of Indonesia, 2020).

In response, the Indonesian government began to implement large-scale

social restrictions (PSBB) for several regions, one of the strategies was physical

distancing. With the implementation of physical distancing, especially teenagers

who are mostly studying, doing most of their activities from home. The

implementation of the policy, especially for teenagers who sit in school and college,

has the potential to increase internet use in everyday life. The potential for the use of

the internet and how to use the internet wisely and healthily needs to be

recognized, not only by teenagers but also by education practitioners and

policymakers (Muhammad Thoriq et al., 2020).

In the education sector, it has made teenagers who are taking the education

level off from face-to-face activities in schools/campuses and replacing it with

internet-based distance learning methods (Ministry of Health, Republic of Indonesia,

2020). By utilizing the capabilities of the internet, this method is not only able to

facilitate the delivery of learning materials, but can also be used to evaluate

the reach of learners' learning goals. Long-term internet usage will continuously

have an impact on its users, both positive and negative impacts in the future
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(Nugraha, 2013). If not managed wisely, these learning methods can position

teenagers to always use the internet most of their daily life.

Social media is the most accessed site by its users because it has many

advantages. These advantages include as a medium of information and

communication, establishing relationships, as a forum to present themselves to their

users, as well as facilitate individuals in the world of business, career, education,

and politics. In addition, the positive impacts caused by the internet include

facilitating correspondence, sending messages, chatting, taking or sending

information, and means for entertainment (Fauziawati, 2015). In addition to having

the advantage, social media has disadvantages or negative things. These negatives

include spending a lot of time accessing social media, individuals becoming

unproductive, and tending to be lazy personal. Generally, teenagers are not able to

filter good or bad things from the internet, so teenagers are vulnerable to negative

impacts from their use.

These impacts are experienced by adolescents, especially early adolescents

because they are a vulnerable population. Early teens become more vulnerable

because their emotional control state is still developing so that the regulatory

capacity that teenagers have can not be fully used to control the use of social media

(Berthelsen, Hayes, White & William, 2017). The results of research conducted by

Listari (2018) that 245 teenagers, early teens aged 13-15 years became the most

dominant teenagers using social media and 183 of them used excessive social media

for more than two hours. Increased adolescent time in intensive and even excessive

use of social media increases the risk of developing dependency and social media

behavior (Tzavela, 2015).

Online social networking site addiction or known as social media addiction

is an act where the individual pays attention to social media and devotes a lot of

time and effort to social media thus disrupting other social activities, studies/work,

interpersonal relationships, and psychological health and well-being (Griffiths,

2017). The presence of social media makes it easy for people to access anything and

anywhere and makes it easier to make ends meet. The main function of social media

is to make it easier for people to communicate indefinitely space and time,
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providing information from any part of the world. Social media that is growing and

loved by teenagers today are Facebook, WhatsApp, Instagram (Wahyuni, 2018).

According to Young (2010), internet addiction is defined as a syndrome

characterized by spending a very large amount of time using the internet and not

being able to control its use while online

Internet use is increasing due to the tendency of individuals to obtain the

latest information. It also causes discomfort and anxiety in a person if they cannot

access the internet. According to Dossey (2014), the feeling of anxiety for fear of

feeling left behind is called fear of missing out (FoMO). Fear of missing out (FoMO)

is referred to as social anxiety born from the advancement of technology,

information, and the increasing existence of social media.

Neuroticism correlates positively with social networking sites. Neuroticism

is known in the form of the tendency to experience unpleasant emotions (anxiety,

depression, fear) associated with the tendency to addicted to social networking sites

(Andreassen, 2016). FoMO is defined as a pervasive form of fear experienced

when not involved in a moment of events, experiences, or discussions that are

taking place in the social environment, which is characterized by a desire to stay

connected to the activities that others are doing (Przybylski, 2013). In addition,

FoMO is also described as a feeling of anxiety that arises when left behind an

interesting event experience that is being experienced by a friend, when a friend

knows more interesting information, or when a friend has something better.

FoMO can affect the tendency of internet addiction due to unmet

psychological needs of relatedness and self are important aspects in FoMO, which

influences individuals to continue to use the internet so that the individual feels

fulfilled psychological needs. The ease of accessing various information over the

internet can encourage individuals to more easily compare their lives to the lives of

others that the individual reads and sees from what others show on the internet

(Abel, 2016).
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LITERATURE REVIEW
The term social media is composed of two words, namely media and

social. Media is defined as a means of communication (Laughey, 2007; McQuail,

2003). While the word social is defined as the social reality that each individual

performs actions that contribute to society. This statement asserts that in fact, the

media and all software constitute social or in the meaning that both are products of

social processes (Durkheim in Fuchs, 2014).

Social media is a virtual community forum where users can create

individual public profiles, interact with friends in the real world and meet others

based on mutual interests (Griffiths, Pallesen, & D, 2017). Social media has the same

function as social interaction in general which is to create and maintain relationships

and to present themselves and identity. Social media is a means for consumers to

share text, image, video, and audio information and with companies and vice versa

(Jan H. Kietzmann, 2010).

Social media addiction based on the concept of addiction in general is

excessive and uncontrolled activities accompanied by a desire to stay connected

with social media so that individuals devote so much time and effort and interfere

with other important aspects of life (Andreassen, 2016). Excessive use of social

media is equivalent to a condition of compulsive behavior or inability to prevent

one's self from committing a desire because if the desire is not done it will cause

anxiety or aggressive behavior in this case towards the use of social media (Ama,

2008).

Social media usage behavior has become a habit of individual daily life,

checking social media many times every hour and feeling lost if in a day does not

open social media as a result users can engage with social media more often and

will have a tendency to social media addiction (Salehan, 2013). duration of teenagers

who use social media for two hours or more in a day can be said to be excessive

social media users and have a tendency to social media addiction (Tsitsika, 2014).

Griffiths (2005) mentions also the 'component model', which defines

addiction as the relationships numbers of meaning /prominence (salience), mood

modification (mood modification), tolerance (tolerance), withdrawal
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(withdrawal), conflict (conflict), and repeat / relapse ( relapse). These components

reflect the biological and psycho-social features of the phenomenon of addiction,

and everything must be there to consider any behavior as an addiction. A form of

behavior that meets these six criteria, the use of social media is defined as an

addiction (Griffiths, Pallesen, & D, 2017).

LaRose (2011) explains that individuals who experience social media

addiction begin with a high need to use social media. Whiting and Williams (2013)

presented ten factors underlying individuals using social media based on theories of

use and gratifications. FoMO is the constant anxiety of being left behind or losing

something valuable, individuals with FoMO will not know the specifics of what is

missing but will feel the loss of others has a precious moment (Intelligence, 2012).

FoMO is the fear of losing a precious moment of another individual or

group where the individual is unable to be present in it and is characterized by a

desire to stay connected to what others are doing through the internet or cyberspace

(Przybylski, 2013). FoMO is a situational state when psychological needs are not met

in self and relatedness

METHOD

Participants in this study were teenagers aged between 12 - 15 years. The

consideration of selecting teenagers of that age to be participants is based on Hayes,

White, and William (2017) that early adolescents become vulnerable populations in

the use of social media. The population in this study was teenagers aged 12-15 years,

total 270 participants. They are students in one of the schools in Yogyakarta. The

criteria of the subject are teenagers aged 12-15 years, have social media accounts (i.e.

Instagram, Twitter, and Facebook).

The sampling technique in this research is the probability sampling

technique which is a sampling technique that provides equal opportunity for each

element (member) of the population to be selected as a sample member (Sugiyono,

2014). If the youth population is 270 people with a significance of 5%, then it can be

seen from the table Nomogram Harry King (Sugiono, 2014), which shows that the

sample was taken, 152 people.
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The research methodology is the quantitative approach using the scale

method. The measurement scale in this study was compiled according to the Likert

scale model consisting of several statements of favorable and unfavorable attitudes.

Data analysis used is product-moment correlation analysis and coefficient of

determination, to facilitate data analysis calculation, researchers use SPSS program

assistance.

FINDINGS AND DISCUSSION

Based on the results of the hypothesis trial, obtained product-moment

correlation value between fear of missing out (FoMO) variable and social media

addiction is 0.593 with p is 0.000 means p&lt value; 0.01. Based on the product-

moment correlation test, the hypothesis that researchers submitted in this study

accepted, that there is a positive relationship between fear of missing out and social

media addiction That is, the higher the fear of missing out than the higher the social

media addiction and vice versa, the lower the fear of missing out than the lower the

social media addiction.

Table 1
Product Moment Correlation Analysis Results

Independent
Variables

Dependent
Variables

Description

Correlation
Value

Sig

Fear of Missing
Out (FoMO)

Social
Media
Addiction

0, 593 0,000 Significant

LaRose (2011) explains that individuals who experience social media

addiction begin with a high need to use social media. Social media addiction based

on the concept of addiction in general is excessive and uncontrolled activities

accompanied by a desire to stay connected with social media so that individuals

devote so much time and effort and interfere with other important aspects of life

(Andreassen, 2016).
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Whiting and Williams (2013) presented ten factors underlying individuals

using social media based on the theory of uses and gratifications, one of the

factors that influenced it was FoMO. Defined as the use of social media aims to find

out information about others or keep an eye on something others are doing. Social

media can be used to find out what others are doing and even keep an eye on others

on social media. If someone finds out information about someone else or is

compulsively watching others on social media it can be said that someone is

experiencing FoMO because they are worried about not connecting with the

activities others are doing (Przybylski, 2013).

Przybylski (2013) mentions aspects of FoMO, namely situation

circumstances when psychological needs are not met in relatedness and self.

Relatedness (closeness or desire to connect with others) is the need for a person to

feel a feeling of being joined, connected, and together with others. Conditions such

as strong, warm, and can satisfy the need for connection so that individuals feel like

they want to have more opportunities to interact with people who are considered

important and continue to develop their social competencies. If the psychological

need for relatedness is not met it causes the individual to feel anxious and try to find

out the experience and what others are doing, one of which is through the internet.

The psychological need for self (self) is related to competence and

autonomy. Competence is defined as an inherent desire for individuals to feel

effective in interacting with their environment reflecting the need to train abilities

and seek optimal challenges (Reeve & Sickenius in Tekeng, 2015). This competence

needs to be related to the individual's belief to perform certain actions or behaviors

efficiently and effectively. Autonomy is the experience of sensing the choice,

support, and willingness associated with initiating, nurturing, and ending

behavioral engagement (Niemic, Lynch, Vansteenkistec, Bernstein, Deci & Ryan in

Tekeng, 2015). Autonomy means that an individual is free to integrate self-executed

actions without being bound or gaining control from others (the individual is the

initiator and source of his behavior). If the psychological need for self is not met,

then the individual will channel it through the internet to obtain a variety of

information and connect with others.
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The needs and encouragement that arise from FoMO in maintaining

communication can be met through social media. The availability of information

from social media allows individuals to know what events others are doing all the

time. This causes individuals experiencing FoMO to lead to social media addiction

(Abel, 2016).

The results of this study reinforce research conducted by Blackwell et al

(2017) found that fear of missing out significantly affects social media addiction. In

line with the results of research conducted by Hariadi (2018) which also found that

fear of missing out affects social media addiction in teenagers in MAN Surabaya

significantly.

Based on the results of the determinant coefficient test for per

variable, variable FoMO contribution to social media addiction was 35.1%. This

means that FoMO contributes to social media addiction by 35.1% and the rest is

influenced by other variables.

The coefficient of determination (effective donation) of FoMO to predict

social media addiction can be seen from R square (R2)which appears in the

following table:

Result of Coefficient of Determination
Model R R Square Adjusted R

Square
Std. Error of
the
Estimate

1 0, 593 0, 351 0,347 12,653

Based on the table above, the variable determination coefficient test that

occurred in social media addiction variable in early adolescence seen in R Square

column of 0.351 or 35.1% was explained by FoMO variable while the remaining

64.9% was influenced by other factors not studied in this study.
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CONCLUSION
Based on the above exposure, it can be concluded that there is a positive

relationship between FoMO and social media addiction in early teens. The higher of

FoMO, they tend to be higher social media addiction in early adolescence and vice

versa. This is evident from the results of product-moment correlation analysis that

showed a strong correlation between fear of missing out and social media

addiction of 0.593. The positive relationships that occurred from the two variables

also showed that the existence of a significant relationship, the FoMO led to high

social media addiction behavior. The results showed a variable fear of missing out

on social media addiction by 35.1%.
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